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Abstract

Information Technology (IT) has become one of the strategic resources when a
university isfacing its competition today. E-learning is one of the examples that apply
IT to enhance teaching and learning activities. There exist many research results re-
ported in the literature about the influencing factors of e-learning; however, e-learning
promotion strategies are still in atrial stage and seldom addressed. In this paper, we
will examine the important factors that affect the results of applying e-learning tech-
niques to our academic activities. We use the National Chengchi University (NCCU)
as an example to illustrate the administrative efforts that can be used to promote the
evolutional learning experiences. We also call for comments on the promotion strate-

gies for future improvement and experience sharing.
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